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The Development of Local Encyclopedia
by Knowledge Extraction of Tai Lue

and Salah Local Wisdom Philosophers
in Luangnue Community to Support
Cultural Tourism: Doi Saket District,
Chiang Mai Province

Weeraphon Keawphunuam

Supakorn Piyaphanukan

Abstract

The research titled “The Development of Local Encyclopedia by Knowledge Extraction

of Tai Lue and Salah Local Wisdom Philosophers in Luangnue Community to Support Cultural
Tourism: Doi Saket District, Chiang Mai Province” is qualitative research using ethnographic
approach with participatory action research (PAR). The aims were to study the identity of Tai
Lue wisdom and extract knowledge and wisdom from Salah local wisdom philosophers to
formulate guidelines for developing a Tai Lue wisdom encyclopedia in Luangnue Community,
Saket District, Chiang Mai Province.

The results were as follows.

1. Interms of community tourism potential, it was found that the community adapted
to become a cultural tourism community. That was, the mainstays of the community
were ready to host tourists through seeking knowledge and training about marketing to
be applied with tourism such as branding and customer behavior, leading to the creation
of travel routes. Each route had individual strengths from storytelling from each learning
base. Before the community was turned into a tourism route, it lacked the instruments for
analyzing its potential, the community did not recognize its strengths and weaknesses and
the community potential for generating income was unrealized. To express community
progress, a Facebook page was created. The community chairperson mentioned that using

broad communication and two-way communication could enable tourists to express their
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impression on a fan page. This also responded to specific needs of tourists who visited
the community where they could design their tourism programs.

2. The data collected for the community wisdom encyclopedia could be
categorized into; 1) general community information; 2) food wisdom; 3) performing arts
traditions; 4) weaving expertise; 5) carpentry and woodcarving skills; 6) traditional handmade
paper skills; 7) literary folklore; 8) Tai Lue Community landmarks; 9) Tai Lue beliefs and
rituals; 10) important Tai Lue rituals; 11) family and kinship; and 12) Tai Lue costumes. The
body of knowledge can support cultural tourism which enables tourists to learn about
community culture accurately.

3. Community cultural analysis classified into 3 characteristics as follows;
1) original culture transmitted and unchanged; 2) new culture created by the local people
and; 3) culture taught to local people by outside experts and passed on to the future

generation.

Keywords: Tai Lue, cultural tourism, knowledge, wisdom encyclopedia
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