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Marketing Strategies of Molam
Rueang To Klon Theatrical Arts

Sandusit Brorewongtrakhul / Puripat Keawtathanawathana
/ Danai Chotsang

Abstract

The objectives of this research were 1) to study marketing communication strategy
Molam Rueang To Klon Theatrical Arts “Rabeabvataseng” and 2) situational analysis of
marketing and market share of Molam Rueang To Klon Theatrical Arts “Rabeabvataseng”

by using qualitative research. The research found that:

The marketing communication strategies of "Rabeabvataseng” made the audience
or many eroups satisfied with Molam Rueaneg To Klon Theatrical Arts interested and aware
of the movement of “Rabeabvataseng. Besides, it turned to be more popular, because
“Rabeabvataseng” had a good business planning together with knowing the target eroups
apparently. These matters supported the use of marketing cormmunication tools successful
and could be an ISAN folk up to the present.

Keywords:
(1) Marketing strategies (2) Molam Rueang To Klon Theatrical Arts
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